Period 1 September-November Period 2 November-January | Period 3 January-March Period 4 March-May Period 5 May-July

MBA International CORE Courses per period FULL TIME* (All core courses are 2 Academic Credits and 5 ECTS, unless other indicated. PSD is 2 Academic Credits and 4 ECTS)

Business Strategy & Ethics (3 Academic
Accounting & Financial Reporting Financial Management Data, Models & Decisions Credits) &y ( Entrepreneurship & Business Planning
Marketing Management Information Systems Management + Electives Personal Skills Development Il + Electives
Managing People & Operations (3 Academic Credits) + Electives

IPersonaI Skills Development (PSD) |

Year 1 Above. Year 1.5 Below

Managerial Economics Personal Skills Development IlI

International Business

Immersion Project until Mid-December.

MBA International CORE Courses per period PART TIME* (All core courses are 2 Academic Credits and 5 ECTS, unless other indicated. PSD is 2 Academic Credits and 2 ECTS)

Accounting & Financial Reporting Financial Management Managerial Economics Data, Models & Decisions Marketing Management
Organiz. Behavior & HRM (3 ECTS) Operations Management Information Systems Management Personal Skills Development I + Electives
Personal Skills Development (PSD) | + Electives + Electives
Year 1 Above. Year 2 and 2.5 Below.
BT Eg:_isn)ess Ethics & Corporate Governance (3 |Electives Electives Electives

Integrated Impact Project until end October
year 2.5.

MBA International ELECTIVE Courses per period FT and PT* (1 or 2 Academic Credits as below. 1-Credit Electives are 2 ECTS, 2-Credit Electives are 4 ECTS)

International Business Entrepreneurship & Business Planning

Investment Analysis (2 Academic Credits) |Geopolitics & Business (2) Mergers & Acquisitions (1)
Corporate Finance (2) Financial Risk Management (2) Project Finance (1)

Global Supply Chain Management (2) Market Research (2) Business-to-Business Marketing (1)
Managerial Accounting (2) Topaz Simulation Game (1) Consumer Behavior (2)

Global Sustainability Strategies & Reporting
(2)

Innovation, Creativity & Management of
Technology (2)

Strategic Restructuring in the Healthcare &
Life Science Sector (2)

Entrepreneurship & Sustainable Energy (2) |International Marketing (1)

Management of Change & Restructuring (2)|International Negotiations (2)

Managing Digital Organizations (1) Energy Economics & Management (2)

Online Marketing & Communication (2)

Network Analysis for Managers & Analysts
(1)

Project Management (2)

For completion of the program, Full Time and Part Time, a total of 42 Academic Credits and 90 ECTS is required.

* With reservation for any possible minor change in sequence of courses.



